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@joso [k Profile

Introduction

Founded in 1999, OSO became the first SEQ(Search Engine Optimization)-based company in Korea.
With the accumulated, advanced SEO technology and know-how, OSO has provided high-quality
SEO and Search-related marketing to numerous Korean and international companies including
several Fortune 500 companies.

OSO will serve you reliable SEO and search-based services as your local agency or partner.

Company 0OSO Co., Ltd

Founder/CEO Ricky (Jungmin) Kwon

Founded in July 1999

# Employee 20

Business Area Search Engine Optimization (SEO), Search Marketing, Video SEO, Social Marketing
Location Youngsung Bldg. 5F, 166-1 Myungrundong 4ga, Jongno, SEOUL, KOREA
Telephone Tel. +82-2. 744. 0541 ~ 0543 / Fax. +82-2. 744. 0601 & 0603

Websites WWW.050.Cc0o.kr, www.123promotion.com (eng), www.bluesmo.co.kr
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Business Scope

* SEO
OSO’s
Continuous
Optimization Platform

Video SEO

Keyword ADs (PPC/CPC)

Search Engine Marketing YESSEO™ Landing Pages

Solution

Social Media Marketing
=3

» Korea Online Viral Marketing

Strategic Consulting Social Media Optimization

Global Marketing . * Blog Marketing / Power Bloggers

Community (Café) Marketing

k) ® * Knowledge Search
o Chi : * Online Marketing Strategies Planning
, ;hr;gi m:;t:;:zg » SEO/SEM Consulting/Education * Campaign analysis / management
« Global Marketing * Content & Online Advertising

Planning



0SO

ONUNE MARKETING COMPANY

Verkeing” Philosophy

rateness




@oso i Philosophy

Creativeness, Passion, Considerateness




N
kg Why OSO?

First & leading SEO company in Korea SEM Management System

= Several Fortune 500 Clients » Self-developed SEM Management System

‘‘‘‘‘

HYLNDAI ﬁ ﬂ_, @ I II vl
ik .., - n """-' F = =
- Has provided high-quality SEO service to several - Project management
hundreds of companies since 1998 - Log analysis

7 OSOis your business partner

= in Search Engine Marketing L

Global Competitive Edge Certified Professionals Group

= Constant R&D through Global Network = Certified Professionals Manages Your Projects

- Attendance to annual conferences/forums -Certified Search Englne Optimization (SEO) Professional
-Workshops with leading SEM agencies -Google Adwords Professional



Team
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OSO Organization Chart

cTO Ricky Kwon
(for Global SEM Project Div.) 14 Years
Quality Control Team Web Support Team
Manager Shaun Jeon
Team General | Steve Yang (. ;‘ 6 Years Manager | Daniel Kim
- am 8 Years
Manager | 11 Years ﬁ . I
Manager | Yool Kwon
Asst. Mgr. | Sangmin Lee
Hyeonjin Lee Asst. M
. . Mgr | Heeyoung Lee
Young Kim
LRy [Oen- Manager 10 yegars ESQVSSS g Seok Language Support -
Team
Web Site Monitoring & SEO Implementation Structural SEO &
Inspection Language Support
* Internal Coding
Work « Site Monitoring (On-page/General SEO) + Structural SEO Implementation
Area . Site Inspection . S_tructural SE_O Consglting . Web_Stan_dard /_C_SS _
+ SEM Planning * Link Popularity Building * Multimedia Optimization
« Documentation Support * Social SEO * Web Speed Enhancement
* Reporting * Language Support
Con- Y SEM Consultant SEM Consultant SEO Partner SEO Partner
sulting b= Robin Nobles Terry Plank ' Koichiro John Wei

Fukasawa




e Partners

& oso

North America Asia Europe /7
Google Inc. (USA CA) OSO China (SHENYANG CHINA) Adesis Inc. (SPAIN)

Yahoo Inc. (USA CA) Qiyang Co., Ltd. (SHANGHAI CHINA)
SEMPO (USA MA) Wasabi Communication Ltd. (TOKYO JAPAN)
Search Engine Workshop (CANADA) World Markets Korea [SEOUL KOREA]
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<Major Korean Companies>
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@joso [k Clients

<Government Organization>
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<SMEs & Foreign Companies>
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http://www.busanpa.com/Service.do?id=main
http://www.chf.or.kr/
http://www.niied.go.kr/
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Case Studies

Online Marketing Mix (Samsung Electronics) 2012~2013

+ Web Site: Samsung Camera

+ Objectives :

- to increase web site traffic through SEO
- to obtain new traffic from social media
- to increase online brand awareness

+ Target Media :
- Google, Youtube, Facebook, Twitter

+ Search Terms :
- Samsung Camera, SMART Camera, etc

+ Results :
- Achieved 100% search engine visibility for brand keywords
- 1-page visibility for YouTube .

I EE) R
\ .

(=

Home  TalkNews  Life@SMARTCAMERA  Camera Reviews Smart Recipe AboutUs | Cameras | Download | LinkWeb | Press Kit

=
SHOOT WOW! | sz ' gettyimages
suaRe NOW! WW@ e Samsung Collection

Become an s
imagelogger & subscribe

Samsung Camera
Samsung

Camera

Samsung Camera A
Samsung
Camera

Life@SMARTCAMERA
E Silhouetted Styles

b hua.flamb T : #hashtag wat
by Joshua.flamb ) retweet Like T u Samsun g Camera The g
— Samsung first used on social media seven
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@ oso e Case Studies

Search Engine Optimization (LG Electronics) 2005~2011

+ Web Site : LG Electronics (globla and 20 @ LG
local web sites) “G°°"
‘*‘ objectives : Mobile Phones

TV / Audio / Video

Appliances

- to achieve 10% vilisiblity for brand terms

™

Computer Products Is it a Blu-ray Disc™ player?
When a Blu-ray player can give you Full HD
movies, DVD upgrades and streamed entertain-
ment from Netflix, Vudu™ and more, that’s
something great. But when it also stores your
favorite home videos, music, photos and up to 70
hours of HD movies? That's the BD590.

- to increase web sites value

About LG

- to promote local web sites for local search engines

Support

Low Bandwidth

Or something better?

+ Target Media :
- Google, Yahoo,, and major local search engines

ience the BD590 >

+ Search Terms :
- air conditioner, plasma TV etc (brand and products keyworss)

+ Resutls :
- achieved over 90% for target terms for every local web site

- 1st page visibility for products keywords (air conditioner, washing
machine etc)

\‘ US: English

- increased web asset value and web traffic

13



@ oso e Case Studies

SEO & Search Marketing (Korea Tourism Organization 2002~2009, 2011)

+ Web Site : Official Korea Tourism Web Site

+ Objectives :
- to promote official Korea toursim web site for each langage
- to increase web site traffic
- to increase the # of actual incoming tourists

+ Target Media :
- 152 major search engines in 32 countries (9 languages)
- Major local social media

+ Search Terms :
- 500 Keywords related to Korea, Korean culture,
Korea tourism etc

+ Results :
- 98% SE visibility (SEO + CPC combined)
- 97% increase in web traffic every year since 2002
- Evaluated as the #1 NTO web site

Korea Q

Be Inspired

English-International

BN
o 3 (& ¢)
(KA
Francais
Espafiol

Deutsch

AUADUANRULAYN

g~

O ik BAN | DA BT RNEE HJYY | SU KPR
TOURISM 100-180 MESHAl 7 HAHR40(CHE 10) HIABIA
AoranizaTians  TEL: 02-7299-600 / AIIXIS B S : 202-81-50707 B4 F0ARIAI T : X 2009-AZBF-1234 5

<www.visitkorea..or.kr>
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General Overview
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Consulting (log,
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15

: Social Media
.. (Various Types) .
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